
Education Design Lab  

Communications + Brand Manager  
Full-Time, Washington, DC (Preferred but can be remote) 
 
____________________________________________________________________________ 
 
About the Education Design Lab  

The Education Design Lab (Lab) is a national nonprofit that designs, tests, and implements 
unique education models and credentials that address the rapidly changing economy and 
emerging technology opportunities. The Lab demonstrates where technology, rigor, and design 
can improve opportunities for historically underinvested learners to achieve equitable futures.  

The Lab is unlike other organizations in the nonprofit, education space. We are boundary 
spanners and work across disciplines and alongside schools, employers, entrepreneurs, 
government, foundations, nonprofits, and innovators. We are known for our work on the 
ground and have significant experience managing national and local learning cohorts, working 
with organizations such as The Lumina Foundation, the Michael and Susan Dell Foundation, the 
Gates Foundation, the United Negro College Fund (UNCF), Walmart, American Council on 
Education, and the ECMC Foundation. To learn more about the work we do and what we care 
about, visit www.eddesignlab.org, and follow on Twitter @eddesignlab.  

About Your Role  

This role will be a part of the Impact, Evaluation and Thought leadership team working to 
operationalize and manage the Lab’s communications, branding, and storytelling efforts. As the 
Lab continues to grow and expand its outreach, this role will support in sharpening the Lab’s 
messaging, evolving the ways in which we bring our brand to life, rethinking the way we 
evaluate impact and the ways in which that contributes to better storytelling, and building a 
data-based infrastructure that will contribute to the Lab’s positioning as a thought leader in the 
higher education, skill credentialing ecosystem. The Communications + Brand Manager will 
play a key role in helping to identify storytelling opportunities, packaging them for external 
use, and disseminating them to our key audiences.  

This position requires the capacity to manage a heavy workflow of requests from across the 
organization efficiently and with the diligence to check all work for accuracy and 
completeness. The ideal applicant is incredibly detail-oriented, is open and able to handle 



frequent troubleshooting, and can develop project ideas and bring them to completion.  

We deeply value the expertise of lived experience and strongly value and seek to invest in 
applicants that have shared lived experience with the learners we currently and hope to work 
with, including folks of color, people from working class and low-income backgrounds, those 
who are immigrants or children of immigrants to the US, those whose first language isn’t English, 
trans and queer individuals, and others from communities who have been underinvested in.  

Responsibilities  

● Communications and brand strategy: In partnership with a small team and the Lab’s PR 
partner, Whiteboard Advisors, develop and execute a comprehensive strategy that both 
tells the story of the Lab and drives a new set of narratives to support an equity-
centered vision for new majority learners.  

● Social media: Manage the Lab’s growing social media presence on Twitter and LinkedIn 
and monitor current trends and best practices to launch multi-faceted immediate and 
long-term message and awareness campaigns promoting the work of the Lab and 
pushing new narratives.  

● Digital content: Work with the Lab’s Visual Designer to develop cutting-edge graphics 
and visual content to support communication and design goals of Lab staff, including 
twitter cards and graphics for the website and varied newsletters.  

● Database management: Manage the Lab’s Mailchimp account with the goal of building and 
organizing the Lab’s email list with creative techniques and infrastructure to provide an 
insight into trends that can better streamline our communications. Work alongside 
project teams to develop and sustain a process for managing multiple project listservs. 

● Email strategy: Develop a sophisticated email strategy that features the Lab’s work 
(project announcements, events, paper releases, media features) using data to drive 
strategy and iteration.  

● Tracking and metrics reporting: Track all communications activities (including the 
website). Analyze statistics and trends. Create frequent reports and updates to guide 
staff thinking and the Lab’s strategy about communications.  

● Storybank: Develop and launch a storybank that captures a variety of different stories 
from across the Lab to demonstrate impact at different levels including with learners, 
college leaders, faculty, employers, funders, and others. Capture ideas and support in 
bringing them to life.  

● Website maintenance: Manage all aspects of the Lab’s website including building new 
pages and implementing updates, managing content and developing ideas for how 
the Lab’s website can best serve our team and our work, user requests, staff and 
project needs. Manage the Lab’s website maintenance contractor to better 
functionality and vision new digital assets. *Candidates with website building and 



management are preferred.  
● Perform other duties as assigned.  

Qualifications  

Data shows that women and BIPOC candidates more frequently do not apply to a job because 
they don’t feel that they meet all of the qualifications listed. Our job descriptions are general 
overviews, not a mandatory comprehensive list. If you feel passionate about our efforts and 
believe that you have the skills to succeed in this role, we want to hear from you! We do not 
require a college degree for our applicants for the Communications Manager role. We 
encourage all interested persons to consider submitting an application if they meet the majority 
of the following qualifications. Shared lived experience with the learners we work with 
(including learners of color, learners from low-income backgrounds, learners who are 
immigrants or children of immigrants, learners whose first language isn’t English, and other 
learners who have long been underinvested in)  

 
● Writing and oral communication skills: Ability to write and verbally communicate 

complicated ideas in simple terms in a variety of mediums including blogs, paper 
writing, memos, grants, website copy, etc.  

● Social media management skills: Ability to manage a consistent brand across multiple 
platforms (LinkedIn, Twitter, email) in a timely manner and familiarity with social 
media growth tracking and analytics. 

● Brand development and management skills: Ability to own the soup-to-nuts of the Lab’s 
brand and develop a strategy to take our brand identity to the next level of influence and 
recognition.  

● Project management skills: Ability to manage tasks and workflow and work within the Lab 
team to meet deadlines; strong attention to detail.  

● Collaboration skills and flexibility: Ability to pitch ideas and keep staff up to date on 
projects, work closely with all levels of the Lab on projects with changing priorities 
and deadlines, and work as part of a team.  

● Marketing sense: Ability to and step outside of the Lab’s perspective to see 
communications from the user’s perspective; ability to thoroughly navigate all 
websites and emails to ensure an intuitive experience for the end user as well as 
effective communication.  

● Problem-solving skills: Self-motivated and able to solve complex problems in an 
innovative, effective, and timely manner.  

The following are preferred but not required:  



● Experience with video editing and video-based storytelling.  
● Experience creating interactive, new media packages for websites.  
● Experience with WordPress or similar content management systems.  
● Experience with emerging tools for online collaboration and communication.  
● Hands-on experience working as a visual designer, ideally with experience across multiple 

mediums (e.g., web, print, publication, data, illustration)  
● Experience working in the education and work workforce development innovation space.  
 

 

Application Instructions 
 
To apply, please submit a cover letter, visual design portfolio, and resume 
to careers@eddesignlab.org by August 22, 2021.  

Equal Opportunity Employer  
 
For this role we are encouraging Black people, Latinx people, indigenous people, people of color, 
first generation graduates, people with disabilities, members of the LGBTQIA community, 
veterans and people with experience with community colleges to apply for this role. The 
Education Design Lab is an equal opportunity employer; applicants are considered for all roles 
without regard to race, color, religious creed, sex, national origin, citizenship status, age, physical 
or mental disability, sexual orientation, marital, parental, veteran or military status, unfavorable 
military discharge, or any other status protected by applicable federal, state or local law. 


